Training
Understanding the needs of the consumers ( ensuring the quality of the products
OFFER
Understand the needs of consumer ( quality assurance product
 TRAINING PROGRAMME CONTENT
· Objective: - at the end of course, the students will be able to: 
· Understand the type of needs and the behaviour of the consumer
· Hear consumer opinion about a specific product
· Identify the dissatisfaction of a product 

· Identify the need that the product must accomplish 

· Express a product by its functions (product functions ( expectation of the consumer)
· Length: 1 day – 8 hours
· Content
1. Quality –  pragmatic and systemic approach
2. Identify the needs of consumer
· Types of needs
· Factors influencing consumer behaviour
· Value of the product for the consumer
· Purchase the decision to buy a product
3. Analysis the need for conception a product 
· Understand the need: hear the market, identify the dissatisfactions of a products and their causes 
· Statement of need: “dematerialisation” of the product, which is seen only in terms of needs to be accomplished 
· Validation of need: identify the reason for extinction and evolution of the product 
4. Functional Analysis (design)
· Functions identification: placement of the product in its use environment, find the link between the external elements through the product,  define the objective for each identified link
· Functions characterisation: define assessment criteria for each function, defining level for each criteria
· Functions ranking: compare functions in terms of user 













































